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German Rum Fest
a worthy showcase

hiz 15 the fifth year of the
T Geman Rum Fest (October

3-4), and Dok Becker, the

founder, is afFeady looking
aheacl to the ned year, a5 he festoal
has expanded by leaps and bounds,
When | meet Becker, who is also
German Rum Ambassador, he wlls me
that Germany i5 the argast um market
in the EU, and Il makes sense for um
companies to be here, Beckers passion
for rum takes him around the country
{and the world).

Thee venue for the Rum Festis Station
Berdin, which as the name suqpesis is
an oid wrain station remodelled as an
exhibition venue. The bulk of the Fest
agtion happens in one larga hall, which
has a stoge n the middle tor larger farmat
talks and tastngs. On either sde of the
stage are hwo 1asting rooms, Incated at
levels above, for smaler tastings. Af the
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Vikram Achanta takes us an a tour of German Rum Fest which has
seen enormous expansion since its inception five years ago.

entrance, you are handed a programme
guide, a tasing glass, and five tasting
tokens. You are supposed o hand over
Aloken for every lasting that you do, and
pay directly lor exira tastings. But only
ang of my tokens was aciually taken by
& slall, The rest of them just shrugged
it ofl. Thera is alsc a rum shog at the
entrance, sefling the bulk of the rums,
which are on exlebition.

RUMS FROM AROUND

THE WORLD

Rum  brands  are  gothered  hewe
from around the workd, from Afrca's
Starr (o the rums of the Wesl indies,
Belize [Alfreds Trail), South America
(Brazé with Cachaca, Costa Riga..),
the Cayman islands, USA and, as |
diseover, Japan! And, backng up the
nrands are m many cases glabal brand
ambassadors like Marco De La Roche

from LeblonCachaca or brand owners
like Melson Walker of Seven Fathoms
Rum, whose passion for rum has driven
them i ceate new brands. Then
there = Yoshihan Takeuchi of Mene
Leaves rum from Japan, who during an
engrossing lasting says, “) did not want
1o create another Japanese whisky,
Instead, | chosa rum, which is very small
In Japan’

I heve a briet chat al the entrente
with Chnstian Lehner, who looks afier
Business Development at the Rum Fest.
| seek his advice cn the lasting sessions
| should mat miss. He refeis me 1o the
Don Pancho stall, where a single cask
has been shipped over, and botifes are
Dbeang Fllad with this rum.

My tirzt port of halt 15 the Sailor Jemy
stand, where | have a taste of their
spiced rum, | tell the bartenders manning
he siaf that we are yel lo zee Sailor

Jerry in India, but | am hoping that the
brand ovners, Willlam Grani and Sons,
make it available soon. Soltor Jery has
only ang varant so far. but they are dus
Lo launch an overpeoof wersion kater in
the year

From Sailor Jerry, | wak across and
meet Marco at the Leblon Cachaca stal,
who lels me aboul he rise of small
banch and artisanal Cachacas, which he
hopes will follow a similar rend we have
seen with sipping tequilas. | taste the
Lewlon Cachaca Cloar, which is used
more for cocktails, but the star = the
Reserva. which is aged in new Limousin
oax casks lor two years, and tastes
distincily like Cognac! He alsn shares
with me Cedilla, a lquesr made with

the fcai berry, whose base is Leblon
Cachaca.

My next halt s al the Rums of
Venezuela stall, whera | ind out that the
excelent mum | know as Diplomatica,
has to be renamed as Botweal for
the Geman market due o copynght
ssues with another pre-existing brand
w the Gemman markel Bolucal axo
has a large separale presence al the
Fest, and | interact with Miguel Diaz,
their brangmg co-oromator. | infoom
Miguet, aboul e @SENG SEESION wa
had organised for Diplomatico 3l the Tin
Food and Grocery Ferum in Mumboai,
and he was pleasantly surprised. | taste
the Resarva, wiveh is pged fof up to 12
yedrs, and osexcellent rum

Dtk Becker, lounder,
German Rum Fesl

RUMS AGEING AT
THE SEA BOTTOM
“Which |s the pirate’s favourite lener?”
asks Melson Walker. the owner and
founder of Seven Fathoms  Rum
(Cayman Islands), as he flags off his
tastng sesuon. Nelson s ovwner of a
«chain of bquor stores, and after years of
=alfing nther people’s brands, decided 1o
branch out inta his own brand

Products need a USP, especially
rwms launching from the Canbbean,
arw Melson lound his in ageing his wm
in casks al the bottom of 1he sea. quile
lierally seven fathoms deep. The casks
are wihered by ropes o the bottom of
the sea, and the barrel agiation ty
the ocean, says Welson, ensures that
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wo years underwater ageing is the
equivalent of 5-7 years on land, He is
also experimenting with ageing casks
al greater depths, and friendly oceanic
research vessels (no doubt paid in rum!)
are dropping casks o as low as 20
fathoms!

The diving helmel is the big, bold
logo you will see on Nelson's bottles,
and whether the underwater ageing
is & marketing gimmick or not, | don't
know but the rum tastes delicious. |
ask Nelson, what the equivalents of the
Angels share is underwater, and it's -4%
a year he says. “Let's call it Neptune's
Share,” says he™ The answer to the
question he posed at the beginning of
the talk? “C" ;)

My [riend, Ulrc Nijs, brand
ambassador for Gold Rums of Mauritius,
is unfortunately indisposed and cannot
be at the show. He has asked me W0
meet Susanne at the stand, and | drop
in and say hi, as she gels me (o lasie a
rurn, which she knows Ulric would want
me to try! For a break between the rums,
| pick up a Dark and Stormy slushy
made with Don Papa Rum,. In the middle
of the tasting floor, a promoter mans two
large slushy tanks, one with an Atlantico
Daiguini and the other with the Dark and
Stormy. For 3 Euros, it makes for a nice
break between rums, And there are lots
of comfy sofas scattered around for
such a break.

The big brands are all well
represented, with large stalls  from
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i B
Eilling from the Don Pancho Single

Bacardi and Havana Club, and a
smaller one for Diageo's Ron Zacapa.
Many stalls also are kitted out with
cocklail essentials. By the evening, the
mixologists, who until then had just been
pouring tasting measures, could finally
let loase their creative energies, and
start mixing up some cocktails. Some
of the stalls are quite imaginatively
designed and Tres Hombres rum has a
ship-shaped stall.

QOn the main stage in the middle,
Bailey Pryar, film maker and also co-
founder of the Real McCoy Rum, takes
us back to the prohibition era, and how
the goods supplied by a legendary
bootlegger named Bill McCoy were
s0 good (as in unadulterated), it gave
rise 1o the popular phrase, “The Real
McCoy", which now denotes something
which is genuine. Bailey used this story
as inspiration to create rum of the same
name, and also went to great lengths
{o track down the legend and venfy its
authenticity, He found the graves of two
of Bill's siblings on lands, but not Bill's,
and came to the conclusion that Bill was
buried at sea. I'd always thought that
Bill MeCoy was a fictional character, but
Bailey has me nearly convincec!

'SINCERELY MADE,
RUM FROM JAPAN'
| chose to end my stint at the Rum Fest
with a fascinating talk by Takeuchi San,
founder of Nine Leaves Rum from Japan.
Takeuchi San makes his rum in the style

Grub Hub

of whisky and double distils the rum,
using pot stills (imported from Scotland).
He has a micro-distillery, with a capacity
of 6000 litres, and produces lo erder. All
his ingredients are from Japan, with the
sugarcane from Okinawa, spring water
(water source is S0 metres underground)
and special domestic yeast. He runs the
distillery himself, which means that as
he is currently in Berlin, the distillery is
shut!

We start the tasting with white rum,
made from 100% sugarcane, and which
lastes like no other white rum I've tasted
before. The second and third rum are
both aged in oak barrels for six months,
anein French oak barrels and the other in
American cak barrels. As he says, when
people ask him for what the difference
is between the two, he says that the
French pak one is “Madame” and the
Amaerican oak one is "Mademoiselle”!

The last rum we taste has been aged
for a year in red wine casks from Wente
vineyards in Napa Valley and is slightly
darker in colour than the 2nd and 3rd,
which were fairly mild in taste. The name
of the rum comes from his family crest,
which features nine bamboo leaves.
Earlier, Takeuchi San used towork in the
automotive business and came to rum
making out of a passion for spirits. As
his brand tagline says. “Sincerely made,
rum from Japan®, the German Rum Fest
is a worthy showease to entreprensurs
like him, driven by passion (o blaze new

trails. @



